
1 Introduction 

The Introduction reviews (1) the approach to intercultural communication 
undertaken in the book, (2) how the text is organized, and (3) its main goal. 

1. In this book, ten fundamental principles are formulated, based on the 
study of the most important concepts, propositions, and theories that 
exist in the !eld of intercultural communication.These ten principles 
constitute the core of intercultural communication and must be viewed 
as the points of the compass essential for successful orientation in inter-
cultural journeys. 

2. Each chapter starts with a Problem Question, followed by the discussion 
of the existing scholarship on the topic.After that, a principle is brie"y 
introduced, its main aspects then to be addressed in detail. Each chapter 
ends with a Case Study showing how a principle can be applied in a real 
situation of intercultural interaction, and Side Trip inviting the reader to 
explore the topic further. 

3. The goal of the book is stated as helping the reader to develop Inter-
cultural Communication Competence (ICC) is made up of three inter-
connected components—cognitive, a#ective, and behavioral. 

Organization of the Book:An Approach to 
Intercultural!Communication 

Concepts.The word ‘concept’ is derived from Latin ‘conceptus’ and means a 
thing conceived—an idea or a notion. For example, some important con-
cepts in the !eld of intercultural communication are the ideas of identity, 
ethnocentrism, culture shock, and prejudice. In most texts on intercultural 
communication, one !nds such concepts at the beginning of each chapter 
under such headings as ‘Key Terms’ or ‘Key Words’ and/or at the end of the 
book under such headings as ‘Index’ or ‘Glossary.’ 

Propositions. Di#erent concepts relate to one another, forming proposi-
tions. The word ‘proposition’ comes from Latin ‘proponere’ and means ‘to 
put or set something forth, to declare something’. In the study of intercul-
tural communication, certain statements are put forth about how concepts 
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are interrelated. For example, one can come across such propositions (state-
ments) as ‘Prejudice is never a productive part of intercultural communi-
cation’ or ‘Language plays a central role in establishing the identity of a 
particular culture.’ In most texts on intercultural communication, one !nds 
most important propositions in the summary at the end of each chapter or 
as a separate list of bullet statements under such headings as ‘Key Ideas’ or 
‘Take-Aways.’ 

Theories. Di#erent propositions relate to one another, forming theories.A 
theory is a system of interrelated concepts and propositions, explaining the 
nature of a certain object; in our case—intercultural communication. No 
single theory can explain a complex object in its entirety; that is why one 
!nds a number of theories of intercultural communication. Each intercul-
tural communication theory brings together a number of concepts and a 
number of propositions into a coherent system of knowledge, explaining it 
from a certain perspective. For example, Stella Ting-Toomey has developed 
the Identity Negotiation theory (1999), with a number of important con-
cepts, such as ‘identity,’ and propositions, such as ‘There are eight domains of 
identity that play a critical role in intercultural communication.’There are 
many theories that address di#erent aspects of intercultural communication, 
such as accommodation and adaptation, theories focusing on identity nego-
tiation, theories focusing on communication networks, etc. 

Principles. In this book, we approach intercultural communication by pro-
posing a number of fundamental principles.The word ‘principle’ is derived 
from the Latin ‘principium’ and means ‘!rst’ or ‘basic’ (Morris, 1982,p. 1041). 
In the words of Hans-Georg Gadamer, a famous German philosopher,“the 
principium is that on whose basis everything else is structured” (Gadamer, 
1998, p. 72).A principle is a starting point from which an object can be stud-
ied. For example, one of the principles (Positionality Principle) formulated 
in this text is stated as follows: Intercultural communication is a process whereby 
people from di!erent groups engage in interaction and claim authority on their vision 
of the world. 

To use a metaphor, principles are like points of the compass that are 
required for successful orientation in the world.There are over a thousand 
various concepts in the !eld of intercultural communication; there are hun-
dreds of various statements about the nature of intercultural communication; 
and there are at least several dozen various theories explaining its nature. 
Because principles are basic or fundamental qualities of an object, they are 
fewer in number than theories, propositions, and, of course, concepts. 

In this book, ten fundamental principles are formulated, based on the 
study of the most important concepts, propositions, and theories that exist in 
the !eld of intercultural communication.These ten principles constitute the 
core of intercultural communication and must be viewed as the points of the 
compass essential for your successful orientation in intercultural journeys. 

Before we start our intercultural journey, you should know how this text 
is organized. 
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Problem Question.At the beginning of each chapter, you will !nd a prob-
lem question that frames the chapter and invites you into a discussion that 
follows. An example of such Problem Question can be, ‘What happens to 
cultural meanings as they are enacted?’ 

Discussion. Once a problem question is stated, it is then discussed in more 
detail. Such discussion draws upon the existing scholarship in the !eld of 
intercultural communication including key concepts, propositions, and the-
ories.As a problem question is discussed, the groundwork for introducing a 
principle is laid out. 

Introducing a principle. Here, a principle is labeled and brie"y introduced, 
outlining the main aspects to be discussed. After that, the main aspects of 
each principle are discussed in detail. 

Formulating a principle. After the main aspects of a principle are discussed, 
they are brought together, and a principle is formulated in a nutshell. 

Case Study. After the summary, it is shown how a principle can be applied 
in a real situation of intercultural interaction. Before you read each case 
study, you are asked to identify and then discuss certain topics.After the case 
study, a detailed discussion of these topics is given. 

Side Trips. After the case study, you’re invited to take several side trips: 
several venues are presented for you to explore, which can be an article or a 
Web site related to the subject of the chapter. Prompt questions to guide you 
on your side trips are provided. 

With the help of the ten principles, this text is aimed at reaching its 
main goal—helping you to develop your Intercultural Communication 
Competence. 

Goal of the Book: Developing Intercultural 
Communication Competence 

It is important to study intercultural communication for a number of 
reasons. Such reasons are sometimes called ‘imperatives.’ For example, 
the following six imperatives can be isolated (Martin & Nakayama, 
2004): 

1. Technological Imperative: New technologies are creating complex rela-
tionships between di#erent cultures. 

2. Demographic Imperative: Cultural diversity is a fact of life. 
3. Economic Imperative: Having the ability to communicate with other 

cultures is good business. 
4. Peace Imperative:The ability to communicate with other cultures brings 

peace and stimulates healthy relationships. 
5. Self-Awareness Imperative: The better we communicate with people 

from other cultures, the better we understand ourselves as individuals. 
6. Ethical Imperative: Intercultural communication forces us to think 

about the consequences (good and bad) of our actions and words. 
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It is possible to view these imperatives as challenges that must be met. For 
instance, we must study intercultural communication if we want to build 
up good relationships with new immigrants (Demographic Imperative) or 
if we want to prevent violence (Peace Imperative). It is clear that to that 
end, we must develop ICC—a system of knowledge and skills enabling us 
to communicate successfully with people from other cultures (Deardor# & 
Arasaratnam-Smith, 2017; Chen & Starosta, 1996; Liebermana & Gamst, 
2015;Wiseman, 2002).The ICC system is comprised of several components. 
Before we label these components, however, let us take a speci!c example— 
a challenge, as it were—of having a successful vacation in Cyprus. 

You will !rst need to do some research on the culture and history of 
Cyprus.Among many other things, you will !nd out that the northern part 
of the island has belonged, since 1974, to Turkey, and that Greek Cypriots 
consider that territory to be ‘a zone of occupation.’ Suppose you treat this 
issue with sensitivity; for example, you do not make a cultural faux pas ask-
ing your hosts to take you to the beautiful resort of Famagosta—the town 
that used to be a famous resort in Cyprus but now is part of the Turkish 
territory.This is a sore topic for Greek Cypriots. If you make this mistake, 
your request might be taken as a display of ignorance, at best, or an attempt 
to cause your hosts emotional pain, at worst. In either case, intercultural 
communication is hardly successful, failing to convey the meaning you want. 

Hopefully, you didn’t make any cultural mistakes in your interactions with 
your hosts.What enabled you to communicate successfully? 

First, you were able to learn an important fact about the present-day situ-
ation in Cyprus, which is a part of the cognitive component of ICC.This 
component is your knowledge base and can be represented by the expres-
sion, ‘I know .$ .$ . .’ When you learn new information about people from 
other cultures and how to interact with them,you !ll in the blank, as it were, 
and the cognitive component of your ICC becomes more complex. For 
example,‘I know that the northern part of Cyprus now belongs to Turkey.’ 

Second, you were able to develop a certain attitude toward that fact; in 
this case—sensitivity. (It could be any other attitude, such as rejection, indif-
ference, or anger). This attitude is an example of the a#ective component 
of ICC. The a#ective component includes various attitudes, feelings, and 
emotions arising in intercultural situations, and can be represented by the 
expression,‘I feel .$.$. .’As we face new situations of intercultural nature, the 
blank is constantly !lled out, e.g.,‘I feel angry that Greek Cypriots must suf-
fer because of the loss of part of their island.’As a result, our attitudes change, 
and, hopefully, we become more open-minded, tolerant, and sensitive 

Third, in Cyprus you were able to discuss the delicate issue of the divided 
island with tact; you behaved as a good listener, asked the right questions, and 
never asked any wrong ones.All of these abilities are examples of the behav-
ioral component of ICC.As the name suggests, this component includes all 
those things that you actually do or say (or do not do or say, for instance, by 
using silence when it is more appropriate).The behavioral component can 
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be represented by the expression, ‘I do .$.$. .’ Our ICC grows as we interact 
with people from other cultures by listening, using gestures, paying compli-
ments, etc. 

Thus, the ICC system is made up of three interconnected components— 
Cognitive,A#ective, Behavioral.All these components are equally important: 
only taken together can they enable us to communicate successfully with 
people from other cultures. Our goal is to help you become more compe-
tent in intercultural communication by understanding and using ten funda-
mental principles discussed in this text.All ten principles are interconnected 
with each chapter being a step in your intercultural journey. Learning these 
ten principles should make your travel in today’s intercultural world more 
successful and rewarding. 

And now, let our journey begin .$.$. 
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